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About IRDCP

International Research and Development Center for Publication (IRDCP) is a non-

profit organization for promoting research and development around the world.
IRDCP is the bridge between the quality publisher and researchers. It provides the
platform to researchers and academicians for publication in the Scopus Indexed
Journals, SCI Journals, Web of Science Journals, UGC Approved Journals, NAAS
Rated Journals, Google Scholar Indexed Journals and other good quality DOI
journals.

IRDCP is also a partner organization for publication in conference proceedings. We
organize the International conferences for publication in SCOPUS indexed and
other refereed journals as per the requirement of the authors of the manuscripts. The
manuscripts submitted to IRDCP should be plagiarism free and well coherent in all
sense.

The scope of publication with the IRDCP covers all type of review and research
manuscripts including the Exploratory & Explanatory Research, Descriptive &
Theoretical Research, Applied Research & Action Research, Cross-Sectional
Research, Quantitative & Qualitative Research in the field of engineering &
technology, agriculture & environmental, Social science & Humanities, Literature
& Education development, Medical & Health Science.

The vision of IRDCP :

IRDCP endeavors to promote global excellence in the field of research &
development through diligent applications of advanced technology for the holistic
development of society. Also, IRDCP is committed to motivate and persuade the
researchers to take up the projects for the continuous development of human society
and make this world a better place to live in. The IRDCP has a steadfast
commitment be the fulcrum of the ocean of knowledge around which efforts of

researchers move about.



About Conference

11th International Conference on

Business Management, Economics and Entrepreneurship
(BMEE-2024)

During the worldwide lockdown due to COVID 19 pandemic, a lot of important

activities have come to a halt. However, when we look at the brighter side, all of
us have more time for adding to our knowledge and insights.

With this aim, to keep contributing to learning and motivation International
research and development Center for publication is going to organize a two-day
International Conference with the title 11™" International Conference on
Business Management, Economics and Entrepreneurship (BMEE-2024),
May 04-05, 2024.

We hope, this online mode of the conference in COVID-19 pandemic will be an
appreciable step in promoting the research activities and new information
between researchers, developers, students, academicians and practitioners
working in and around the world by keeping the social distance in view to stop
the spread of COVID-19 disease. This conference aims is to present the current
researches being carried out in the field of social science and education
development around the globe.

Prospective authors from academia as well as industry are invited to submit their
abstracts that illustrate original/unpublished works and industrial applications

describing advances and significant innovations in the field.
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Message
| am extremely pleased to share that International Research and Development

Center for Publication (IRDCP) is organizing a two days International
Conference on 11" International Conference on Business Management,
Economics and Entrepreneurship (BMEE-2024), May 04-05, 2024.

| am sure the state of art lectures from the invited experts and the research
findings of researchers, academicians, utility engineers will enrich the knowledge
of all the participants. It will provide an excellent opportunity for students to
learn new ideas.

| offer my best wishes to the whole team of the organizing committee, the

participants, and volunteers for the grand success of the conference.

Dr. Kahkasha Na
Convenor BMEE-2024
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Message

| am happy to know that International Research and Development Center for
Publication (IRDCP) is organizing a two days 11" International Conference
on Business Management, Economics and Entrepreneurship (BMEE-2024),

May 04-05, 2024.
| am sure that, this conference would provide an ideal platform for the
academicians, scholars and experts to present and exchange their research

findings and Ideas.

| wish the conference a great success.

Dr. Sanjeev Mathur
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The Influence of Global Trade Liberalization on Forestry Products and Sustainable
Forest Management: Insights from the GTAP Model

Abdul Ahad Majumder,* Sakib Hossain Niloy?

! Kyungsung University, Busan and South Korea
2 Kyungsung University, Busan and South Korea
Email 1d: Abdulmajumder152@gmail.com, Sakibhossain7646@gmail.com

Abstract— Using data from the Global Trade Analysis Project (GTAP) model, this research
investigates the possible effects of global trade liberalisation on forestry products and
sustainable forest management. The GTAP model is used to simulate various trade
liberalisation scenarios and assess their effects on the forestry sector, taking into account
economic, environmental, and social elements. The article addresses the impact of trade
liberalisation on forestry product production, consumption, and trade patterns, as well as the
implications for sustainable forest management methods. It also looks at policy proposals for
mitigating negative effects and improving the sustainability of forest resources in the context
of rising trade openness.

Keywords— Global Trade Liberalization, Forestry Products, Sustainable Forest

Management, GTAP Model, Trade Policy, Environmental Sustainability, Economic
Development, Policy Implications

References:

1. Epprecht, M., Minot, N., Dewees, P., Messerli, P., & Heinimann, A. (2008). The
geography of poverty and inequality in the Lao PDR. Bern, Switzerland: Geographica
Bernensia.

2. FAO. (2020). State of the world's forests 2020: Forests, biodiversity and people.
Rome: Food and Agriculture Organization of the United Nations.

3. Grimsditch, G. (2012). Impacts of globalisation on the forestry sector in the Asia-
Pacific region. Asia-Pacific Forestry Sector Outlook Study Il Working Paper Series
(APFSOS I11/WP/2012/24). Bangkok, Thailand: FAO.

4. Hertel, T. W., & Keeney, R. (2006). The environmental impacts of trade liberalization
on forest resources. The World Economy, 29(8), 1091-1118.

5. Krugman, P. (1980). Scale economies, product differentiation, and the pattern of
trade. American Economic Review, 70(5), 950-959.

6. Panayotou, T. (2000). Economic growth and the environment. Environment and
Development Economics, 5(4), 433-456.

7. Trefler, D. (1993). Trade liberalization and the theory of endogenous protection: An
econometric study of U.S. import policy. Journal of Political Economy, 101(1), 138-
160.

8. United Nations. (2015). Transforming our world: The 2030 Agenda for Sustainable
Development. New York, NY: United Nations.

9. World Bank. (2017). World development report 2017: Governance and the law.
Washington, DC: World Bank.
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Innovative Strategies for Sustainable Business Growth: Navigating the Digital Era
Rahman Mohammad Jahidur,! Miah Ahbab,?

! Kyungsung University, Busan and South Korea
2 Kyungsung University, Busan and South Korea
Email Id: nazmul.kr22@gmail.com, Jahidur.rahman.bandar@gmail.com

Abstract— In today's fast-paced digital era, businesses face unprecedented challenges and
opportunities. The integration of digital technologies has not only revolutionized operations
but has also become imperative for sustainable growth. This paper explores innovative
strategies for businesses to navigate the digital era while fostering sustainable growth.
Drawing upon literature from strategic management, innovation, and sustainability, this paper
discusses key approaches such as technology adoption, organizational change, and market
disruption. Additionally, it emphasizes the importance of aligning digital initiatives with
sustainability goals to achieve a competitive advantage in the marketplace.

Keywords— Sustainable business growth, Digital transformation, Innovation, Technology

adoption, Sustainability, Competitive advantage, Strategic management, Organizational
change, Market disruption

References:

1. Appelbaum, S. H., Habashy, S., Malo, J. L., & Shafig, H. (2012). Back to the future:
Revisiting Kotter's 1996 change model. Journal of Management Development, 31(8),
764-782.

2. Christensen, C. M. (1997). The innovator's dilemma: When new technologies cause
great firms to fail. Harvard Business Review Press.

3. Eccles, R. G., & Serafeim, G. (2013). The performance frontier: Innovating for a
sustainable strategy. Harvard Business Review, 91(5), 50-60.

4. Elkington, J. (1994). Towards the sustainable corporation: Win-win-win business
strategies for sustainable development. California Management Review, 36(2), 90-
100.

5. Lindgren, P., & Bandhold, H. (2009). Scenario planning: The link between future and
strategy. Palgrave Macmillan.

6. Markides, C. (2006). Disruptive innovation: In need of better theory. Journal of
Product Innovation Management, 23(1), 19-25.

7. Porter, M. E., & Heppelmann, J. E. (2014). How smart, connected products are
transforming competition. Harvard Business Review, 92(11), 64-88.

8. Schaltegger, S., & Wagner, M. (2011). Sustainable entrepreneurship and
sustainability innovation: Categories and interactions. Business Strategy and the
Environment, 20(4), 222-237.

9. Westerman, G., Bonnet, D., & McAfee, A. (2014). Leading digital: Turning
technology into business transformation. Harvard Business Review Press.
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Human Resource Management in the Contemporary Air Transport Industry
Md Shefaur Rahman,* Md Shahin?

! Kyungsung University, Busan and South Korea
2 Kyungsung University, Busan and South Korea
Email Id: h7jamil@gmail.com, mdahbabO@gmail.com

Abstract— This paper explores the role of Human Resource Management (HRM) in
addressing the contemporary challenges faced by the air transport industry. With the dynamic
nature of the industry, HRM plays a critical role in talent acquisition, training and
development, employee engagement, diversity and inclusion, and ensuring regulatory
compliance. This paper discusses how HRM practices adapt to the evolving needs of the air
transport sector amidst technological advancements and changing market demands.
Keywords— Human Resource Management, Air Transport Industry, Contemporary
Challenges, Talent Acquisition, Training and Development, Employee Engagement,
Diversity and Inclusion, Technological Advancements, Regulatory Compliance.Sustainable
business growth, Digital transformation, Innovation, Technology adoption, Sustainability,
Competitive advantage, Strategic management, Organizational change, Market disruption

References:

1. Jackson, S. E., & Schuler, R. S. (2019). Managing human resources. Cengage
Learning.

2. Shaw, J. D., Gupta, N., & Delery, J. E. (2005). Alternative conceptualizations of the
relationship between voluntary turnover and organizational performance. Academy of
Management Journal, 48(1), 50-68.

3. Cascio, W. F. (2018). Managing human resources: Productivity, quality of work life,
profits. McGraw-Hill Education.

4. Stahl, G. K., Bjorkman, 1., & Morris, S. (2012). Handbook of research in international
human resource management. Edward Elgar Publishing.

5. Stone, D. L., Deadrick, D. L., Lukaszewski, K. M., & Johnson, R. (2015). The
influence of technology on the future of human resource management. Human
Resource Management Review, 25(2), 216-231.

6. Budhwar, P. S., & Debrah, Y. A. (Eds.). (2013). Human resource management in
developing countries. Routledge.

7. Armstrong, M., & Taylor, S. (2014). Armstrong's handbook of human resource
management practice. Kogan Page Publishers.

8. Noe, R. A., Hollenbeck, J. R., Gerhart, B., & Wright, P. M. (2017). Human resource
management: Gaining a competitive advantage. McGraw-Hill Education.

9. Boxall, P., & Purcell, J. (2016). Strategy and human resource management. Palgrave
Macmillan.
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Ethical Business Practices: Rethinking Corporate Responsibility
Hussain Md Jamil * Nazmul Hasan 2

! Kyungsung University, Busan and South Korea
2 Kyungsung University, Busan and South Korea
Email 1d: Abdulmajumder152@gmail.com, shahinahmed017570@gmail.com

Abstract: In today's global landscape, the role of corporations extends beyond mere profit-
making endeavors; they bear a significant responsibility towards society and the environment.
This paper explores the concept of ethical business practices and rethinks corporate
responsibility in light of evolving societal expectations. It discusses the importance of
integrating ethical considerations into business operations, examines various frameworks for
corporate responsibility, and emphasizes the need for ethical leadership, accountability, and
transparency. Furthermore, it highlights the positive impacts of ethical business practices on
stakeholders and advocates for a shift towards sustainable and socially responsible business
models.

Keywords: Ethical business practices, corporate responsibility, sustainability, stakeholder
theory, social impact, ethical leadership, corporate governance, accountability, transparency.
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responsibility: A review of concepts, research and practice. International Journal of
Management Reviews, 12(1), 85-105.

2. Freeman, R. E. (2010). Strategic management: A stakeholder approach. Cambridge
University Press.

3. Schwartz, M. S., & Carroll, A. B. (2008). Integrating and unifying competing and
complementary frameworks: The search for a common core in the business and
society field. Business & Society, 47(2), 148-186.

4. Trevifio, L. K., & Brown, M. E. (2004). Managing to be ethical: Debunking five
business ethics myths. Academy of Management Executive, 18(2), 69-81.

5. Werther Jr, W. B., & Chandler, D. (2011). Strategic corporate social responsibility:
Stakeholders, globalization, and sustainable value creation. Sage.

6. Waddock, S. (2008). Building a new institutional infrastructure for corporate
responsibility. Academy of Management Perspectives, 22(3), 87-108.

7. Waldman, D. A., Siegel, D. S., & Javidan, M. (2006). Components of CEO
transformational leadership and corporate social responsibility. Journal of
Management Studies, 43(8), 1703-1725.

8. Waddock, S. A., & Bodwell, C. (2004). Managing responsibility: What can be learned
from the quality movement? California Management Review, 47(1), 25-37.

9. World Business Council for Sustainable Development. (2010). Vision 2050: The new
agenda for business. World Business Council for Sustainable Development.
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